The Biodiversity Campaign:
Making Biodiversity Ads

Why should people care about preserving biodiversity? Why do
you care? In this assignment, you are going to design an advertisement for
a biodiversity campaign aimed at educating the public.

Although most of us think of advertising as someone trying to sell
us a product (shoes, hamburgers, cars, etc.), advertising is also a great way
to provide information about concepts or ideas. Educating the public
about a complex and sometimes misunderstood subject like biodiversity

@ can be a real challenge. Many conservation groups are tackling this
L LR L LAl challenge head on by creating biodiversity advertisements designed to
Our destinies are linked. Protect BioDiversity. increase the public’s awareness of the world around them to help become
more aware of biodiversity’s value.

If you carefully watch a commercial for a particular car, you will notice that the advertisement is trying to sell you
the car, by selling you a concept. Whether you see a person wearing a suit in a luxury car or a person wearing beachwear in
a convertible, the advertisers want you to think that you could be that person. Because most effective advertisements deal
with concepts that affect your life (satisfying your hunger, organizing your life, or looking good in a new shirt),
advertisements can capture your attention and persuade you to buy or do new things. Consequently, they are a great way
to get people interested in protecting the environment or some other social cause.

In this activity you will take a shot at creating your own biodiversity advertisements for display. It's a good way for
you not only to reinforce your understanding of biodiversity, but also to introduce the concept to others while developing
your creativity.

To Do: Design your own biodiversity advertisement. Any aspect of biodiversity can be the subject of
the ads, from the phenomenal number and variety of species or ecosystems on Earth to the value of
genetic diversity. You can focus on foods and medicines that benefit people but explore other aspects
of biodiversity as well, such as recreational or artistic benefits or the amazing relationships and
connections that link species to one another, to their ecosystems, and to humans. The ads can even be
from the point of view of a nonhuman species - for example, of a frog asking you to save its habitat.

Before designing your ad, decide who your audience is. For example, you can target a
particular age range (peers, parents, young kids, senior citizens) or a particular interest group
(consumers, sports fans, music lovers). Decide what your message is and whether you need examples
to illustrate the message. This will help with the design of your ad.

Think about characteristics that make ads effective. Among other things, a good advertisement:
1. Presents a clear message, 2. Relates the message to people’s lives, 3. Is attractive, clever, and
interesting enough to grab people’s attention, 4. Connects to people’s values and what they care about
most.
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